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Media and Nutrition
Social media helps guide people on ways to remain healthy, prevent illnesses, and prolong their lives. However, conflicting information is provided concerning nutrition and physical activities. Some blogs insist that people avoid foods with fats as obesity and other weight-related issues result. Others insist people need fats for proper body functioning leaving the users confused. Moreover, some show that plants based diets are nutritious while others advocate on dairy products. Apart from that, some nutritionists insist that exercising regularly helps one ensure a healthy body weight. The rest claims no considerable difference between those exercising and the rest concerning weights. In the end, the users are left to choose the information they feel is right and follow the guidelines.
The average consumer would differentiate confusing information by consulting the Bible. The book of proverbs teaches people to internalize before eating their feelings and the amount the body wants. In chapter 23, verse 1 to 3 says, "when you go out to dinner with an influential person, mind your manners. Do not gobble your food; don't talk with your mouth full. And don't stuff yourself, bridle your appetite" (King James Bible, 2017, Proverbs chapter 23, verse 1 to 3). Besides, 1st Timothy says, "exercise daily in God, no spiritual flabbiness, please! Workouts in the gymnasium are useful but be a God’s disciple” (King James Bible, 2017, 1st Timothy). The scriptures would help consumers compare the suggestions given in the social media and compare with God's directions. It is a useful technique as human bodies are God's temples implying He understands bodies' needs.
The Food and Drug Administration regulates advertising as well as marketing of food additives, vitamins, supplements, together with other nutritional aids in addition tobacco (Adegoke et al., 2016). Mainly, the organization's leading role is to ensure the safety and wellbeing of the body. Therefore, companies producing products for human consumption are assessed and permitted to advertise the products if they meet the FDA's conditions. Nevertheless, additional conditions need to be ensured while promoting foods, dietaries, cigarettes, and alcohol. The FDA needs to ensure the information provided to the public is not exaggerated.  Notably, since consumers have become keen on healthy eating, most advertisers insist on their products' positive effects in controlling cholesterol, among others, while the adverse effects are rarely elaborated (Adler, 2016). However, they should present the two sides of the goods equally, to ensure the buyers make informed decisions. 
As a result, the vulnerable populations would be protected from unhealthy products that would cause harm by increasing education. The populations and their families should have easy access to information about the products before buying. For example, the promoting agencies should present a reliable communication plan for the residents to be given the license. The more the information is given, the higher the empowerment, enabling these populations, makes the right decisions.
[bookmark: _GoBack] Besides, there needs to be a scientific clearinghouse to categorize conflicting information on nutrition as well as physical activity derived from scientific inquiry (Adler, 2016). The clearinghouse would assess the studies and determine if the findings and conclusions made are relevant. Notably, consumers are fast in choosing products as long as the research is used. However, some of the investigations done are substandard, meaning the results are irrelevant. To protect the people, the FDA and other concerned parties need to introduce clearinghouses.
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